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BY SUE BRYANT

S
ix months after Covid-19 left
the industry high and dry, a
picture of how cruising might
look, post-pandemic, is
slowly emerging. 

With consensus yet to be reached
between the Centers for Disease
Control and Prevention (CDC) and the
major lines regarding health protocols
for ships calling at US ports, there is
little prospect of the major lines sailing
before autumn. But change has
begun. The very tentative recovery in
Asia, the US, Australia, and Europe is
perhaps an indication of how cruising
will look in a post-Covid world.

Europe recovers first
German-owned Nicko Cruises

was the first river line back in
operation, the 220-passenger
nickoVISION, operated by Swiss-based
Scylla, departing Passau on 1 June for a
14-night cruise to Düsseldorf. With crew in
visors, passengers in masks, and a one-
way system on board, as well as
temperature checks and social distancing,
the voyage was hailed a success by Arno
Reitsma, CEO of Scylla AG. “Both guests
and crew mastered these challenges with
flying colours,” he said. “All passengers
were very satisfied with the cruise
experience. They felt completely safe with the
new measures.”

A-Rosa and Viva Cruises have both
restarted in Europe, with CroisiEurope due to
resume operation in France following a recent
green light from the French government. 

Ocean cruising is edging
back, too. SeaDream Yacht Club
is offering 21 departures in
Norway, for Norwegians and
Danes, while Ponant has launched
itineraries sailing out of five French
ports for summer, in French waters.
Viking and Saga have both hinted
at the possibility of round-Britain
cruises for the UK market later in
the year. 

Hurtigruten’s Finnmarken set sail
from Bergen on 17 June, with 250
Norwegian and Danish guests on
board. Although only 25 per cent full,
the voyage was an indication of how
passengers might react to social
distancing, constant health
monitoring, and being spread over
three sittings for every meal. Ståle
Einarsen, from Bergen, was on
board with his wife. “Everything is
working in a typical Norwegian
way,” he told CruiseTimes, as the
ship sailed past the Lofoten
Islands. “Orderly and structured
but no stress. We’re asked to
wash our hands a lot, but that
feels normal now.” Hotel
manager Tor Eivind Line
added: “The crew and guests
work together. We make a lot
of announcements over the
PA, and we hold information
meetings about health, but we
try to do it in a nice way.
People are here to relax.”

Passengers weren’t
asked to wear masks, as this
is not mandatory in Norway,

Arno Reitsma, CEO, Scylla AG.
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while on nickoVISION, which
carried only Germans, they
were, and did. How different
cultures react to the “new
normal” remains to be seen.
Asians are typically compliant
and are, in any case, comfortable
wearing facemasks. Yet in the US,
the backlash against masks has
been much stronger. Royal
Caribbean applied to trademark a
brand called SeaFace, but in an
interview with the website Cruise
Critic, CEO and chairman Richard
Fain revealed that the idea had
been abandoned. 

Cultural differences, and
perceptions of the risk of travelling
with passengers from countries that
had higher incidences of Covid-19,
could mean that single-nationality
cruises may be the way forward for the
immediate future, according to
Hurtigruten’s CEO, Daniel Skjeldam.
“From 2021 we will operate year round
from Hamburg, Dover, and Bergen,
offering expedition cruises,” he said.
“We are seeing increasing demand for
closer-to-home departures.” 

Ports are still coming up with their
own protocols, which means disruption,
at least temporarily, to long, multi-
country itineraries. Spain has banned
cruise ships indefinitely, for example. Yet
Iceland is already open, hoping to catch
the tail end of the expedition cruise
season. Visitors will have to complete a
health questionnaire, download a track-
and-trace app, and take a Covid-19 test
at a cost of ISK 15,000 (around $110).
“Cooperation and complete trust in
authorities has been key. Months of hard
work are now paying off,” said Gyða
Guðmundsdóttir, spokesperson for
Cruise Iceland. “Being an island, it is
easy to monitor the population and track
new cases with aggressive testing.”

New protocols on board
As cruise lines reveal their new

health and sanitation strategies, the
scale of change is becoming clearer.
NCL was one of the first to announce
its new protocols. These include
installation of medical-grade H13

HEPA air filters across the entire fleet. All
guests and crew will undergo enhanced
health screening before embarkation.
Guests and crew will be monitored
constantly by touchless temperature
checks, including before entering any
restaurant or public venue. All areas will
be fogged with disinfectant hypochlorous
acid. Each ship will have additional
medical crew, dedicated isolation
cabins, Covid-19 tests, and additional
oxygen.

Virgin Voyages, which has
postponed the launch of its first ship,

Scarlet Lady, to October, has
revealed its Voyage Well plan, the
result of collaboration with a panel
including AtmosAir Solutions,
Ecolab, Vikand, Global Public
Health Services, and the CDC. 

Protocols include fogging of
luggage and cabins using hospital-
grade disinfectant. Bipolar
ionisation technology, which kills
99.9 per cent of viruses, will
disinfect the air. The new ship will
launch with reduced capacity,
virtual ticketing for events, and
social distancing in restaurants.
Covid-19 testing will be free on
board, and contact tracing will take
place for up to 14 days after
passengers have disembarked –
probably something that is going to
be essential, given the numbers on

a large ship, even one operating
at reduced capacity.

How Scarlet Lady will feel
with social distancing is
questionable for a ship on which
the impressive nightclub and
high-tech performance space are
key features, not to mention a vast
communal sun lounger that
stretches around one of the upper
decks. 

For all the extra cleaning and
hand sanitising being discussed,
the solution perhaps lies in killing
pathogens proactively, not
reactively. Lindblad Expeditions is
offering a glimpse into a cleaner
future, using Premium Purity, a
photocatalytic oxidation (PCO)
system. The line is operating what are
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effectively the world’s first self-
disinfecting ships, by treating every
surface on board with Danish-made
ACT CleanCoat. This odourless,
harmless, anti-bacterial spray contains
titanium dioxide, which reacts with
ultraviolet light to break down more than
99 per cent of microbes and at the same
time purify the air. 

“Premium Purity is unlike anything we
have seen out there,” said Bruce
Tschampel, vice president of hotel
operations for Lindblad Expeditions. “Our
ships are truly pristine and healthy, and we
already have measurable results to prove
it from our initial pilot programme on one
ship. We reduced guest-reported illness
by 50 per cent, eliminated over 1,000
plastic bottles of cleaning products, and
dramatically reduced water usage by 1.1
million gallons per year.” The idea of
boarding a ship on which pathogens
simply can’t survive is encouraging –
provided the protocols are in place to
make sure passengers and crew are
healthy in the first place.

Miami-based consultant Bruce
Nierenberg, co-author of A Blueprint for a
Healthy Cruise Industry, is a strong
advocate of PCO, estimating that to treat
a 2,000-passenger ship would cost a
one-off $200,000. “The cost is minimal,”
he said. “It can be done quickly. It has
not been utilised by the cruise and resort
industry, and it should. Not only will the
pathogens at the locations, all cabins,
public rooms, food prep areas, even ice
machines, be killed and prevented from
growing, but having better quality of air
is better for health in general.”

Future planning
One of the biggest single issues

facing big ship operators that don’t
have the luxury of a generous space
ratio is effective social distancing.
Carl Lesvoix, graphic/signage
director of Tillberg Design of
Sweden, said: “Avoiding crowds by
guiding guests around the ship in a
smarter way will be crucial in the
near future.”

Lesvoix says the possibilities
range from something as simple as
carpets with social distancing

patterns to augmented reality in a
guest’s smartphone, or
personalised information conveyed
by sensors around the ship. Georg
Piantino, senior architect at
Norway’s YSA Design, agrees.
“When you have technology that
can guide you in the right
direction so that groups are not
meeting, you can tell them with
intelligent solutions when they
can use the pool or go to the
restaurants,” he told
CruiseTimes. “Flow between
areas was already a topic we
were being asked about before
the pandemic.”

Princess Cruises could be
ahead of the game here. Its
Ocean Medallion technology,
already both novel and helpful,
has features including wayfinding,
tracking friends and family, and
touchless opening of the cabin
door. But with ships wired to track
the movement of every Ocean
Medallion device on board, could
the technology be used, for
example, in directing people away
from crowded areas? “Ocean
Medallion … holds great potential
to be used in new and different
ways in our health and safety
protocols that were not initially
envisioned for the brand,” said
Roger Frizzell, Carnival
Corporation’s chief
communications officer. “There is
a wide number of potential
benefits tied to the IoT [Internet of
Things] platform on Princess
Cruises, operating through
thousands of tiny sensors installed
throughout the ship, along with
expanded satellite and internet
infrastructure that provides additional
bandwidth and capabilities for a wide
variety of new applications.”

Cabins may also have radically
different design in the future. Piantino
suggests that changes might include
anything from technology hidden
behind cabin walls into which medical
equipment can be plugged in, to more
touchless devices – doors, taps, soap
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dispensers, lights, and TV. But the focus now, he says, needs to be
on how to adapt existing ships. “Materials need to be anti-bacterial.
This is where we push the outfitters to come up with materials that
look rich, to preserve the feeling of the luxury cruise that you had
before the pandemic.”

This is already happening. Soft-furnishing supplier Shores
Europe APS, for example, is already working with SleepAngel,
hospital-grade bedding using PneumaPure filtered soft-surface
products that allow in no liquids, humidity, viruses, allergens, or
pathogens. The products do not require machine washing but are
simply wiped with soap or alcohol, making SleepAngel sustainable
as well as hygienic. 

Multi-tiered strategies
Yet Nierenberg insists that cruise lines need to think more

holistically than what he dubs “spray and pray”. “Fundamentally, the
cruise industry is the one travel product that can control its
environment better than any other travel product on the market,” he
told CruiseTimes. “The biggest strength is that if properly managed,
the cruise industry can create the safest and healthiest environment
for a customer, more so than any other travel product in the world.”

More thorough approaches to Covid-19 management are
emerging. Cairns-based Coral Expeditions, for example, has
partnered with Respond Global, a specialist medical advisory
agency, to develop SailSAFE, a three-tier prevention and response
system that is arguably one of the strictest so far. Ships will sail with
only Australian crew and a maximum of 100 guests, also Australian.
The protocols are exact; guests must self-isolate “where possible”
for seven days before departure and arrive 24 hours early for a
Covid-19 test. Meals, lectures, and forays ashore will be socially
distanced. 

Further testing will be carried out on longer voyages. Contact
tracing will be carried out on board, and in the event of an outbreak,
immediate isolation of the patient and their contacts will take place,
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while medical equipment will
“surpass the required standards”.

Meanwhile, naval architecture
and marine engineering firm
Foreship Ltd has devised a four-step
initiative, Project Hygiea, to limit the
presence and spread of coronavirus
and other pathogens on passenger
ships and get the cruise sector back
up and running. The first step is to
keep biohazards off the ship via testing
and, once a vaccine is available, to
screen for this. Stage 2 prevents any
virus from spreading via stringent
hygiene measures, touchless
technology, and crew training. Stage 3
involves quarantining and
decontamination, should an outbreak
occur, while the worst case scenario,
stage 4, focuses on evacuation.

Restoring public confidence
Classification society DNV GL has

launched a new certification in infection
prevention to help the maritime industry
resume operations better prepared for
Covid-19 or other emerging pathogens.
Genting Cruise Lines is the first line to
achieve the Certification in Infection
Prevention for the Maritime Industry
(CIP-M) for Explorer Dream, which
resumes service with short cruises
around Taiwan in late July.

“The ability to demonstrate trusted
infection risk prevention and mitigation
is a must to win back trust from
consumers,” said Luca Crisciotti, CEO
of DNV GL Business Assurance.
“Building organisational vigilance
against infection risk today requires a level
previously common to hospitals only. CIP-
M is unique in that it builds on proven
hospital standards but is specifically
tailored to the context of passenger
vessels, while incorporating national
requirements to enable a robust
immediate and long-term response.”

Bureau Veritas has launched its own
protocols in a series of solutions called
“Restart your business with BV”, issuing
a “Safeguard” certification when a
cruise line can be satisfactorily certified
to have addressed health, safety, and
hygiene requirements. All necessary
procedures must be properly

implemented, crew trained, and
procedures agreed with ports and
terminals for port operations. French
lines Ponant and CroisiEurope are the
first two cruise customers.

As well as providing reassurance
to passengers and crew, Safeguard
should give ports confidence, too.
“The certificate and the Safeguard
label help operators demonstrate to
ports – and other stakeholders –
that effective infection-prevention
measures have been put in place
and that they have been subjected
to a rigorous audit process,” says
Andreas Ullrich, business
development manager for
passenger ships, Bureau Veritas.

But is certification enough?
Perhaps perception is just as
important. As such, small ship lines
are taking a different track, hoping
to win back consumer confidence
by distancing themselves from the
stigma that big ship cruising has
acquired during the pandemic. In
the US, seven operators have joined
forces to create the U.S. Overnight
Passenger Small-Boat Operators
Coalition. “The ability for small-size
cruise companies to continue to
create their own definition will be
key to their vitality and growth going
forward,” said Captain Dan
Blanchard, CEO of UnCruise

Adventures and founder of the
coalition. “UnCruise
Adventures is more aligned
with the adventure travel
industry than with the large ship
world, but many in the industry
and the general public don't
recognise the differences.”

Hurtigruten’s Skjeldam
reckons the social distancing
possible on expedition voyages
may be what brings people back.
“I am certain small-scale travel will
be back faster than mass tourism,
especially when it comes to
cruising,” he said. “I believe guests
will seek experiences that are
different; more authentic, more
sustainable, and even more remote,
away from the crowds.” g
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